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Abstract
The first presidential candidate to capitalize on the potentiality of Internet for po-
litical gain was Howard Dean. Behind his campaign were young Internet grass-
roots activists, who were extremely frustrated with most of the Democratic Party
establishment and the mainstream media that could not stand up against the agen-
das of President George W. Bush. Among those were Jerome Armstrong and
Markos Moulitsas, also known as Kos. Armstrong, with his friends, hit upon the
innovative idea of connecting potential supporters who were geographically scat-
tered by the use of blogs and rallying them for campaigns. Just around that time,
Kos’ blog, Daily Kos , began to attract an increasing number of progressive Inter-
net grassroots activists. This was a moment for the birth of Netroots, which would
later have a considerable impact on American politics. This article analyses the rise
of Netroots, particularly featuring Armstrong and Kos, in order to understand the
role of blogs in American politics.
































































































































































































































































































































































































ジョー・トリッピ（Joe Trippi）も MyDD の密かな読者であった。彼はディーンのス
タッフであり，後にディーンのキャンペーン・マネージャーになる人物である。
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